Greater GDP contraction in Eurozone and developed economies due to
intensive pandemic spread and even recovery prospects. Relatively moderate
contraction is expecting in emerging and developing economies despite a mixed
pandemic situation. GDP forecast for 2021 would reflect an effect of a “low
base” of 2020 downturn, while the real achievement of pre-pandemic indicators
IS expected in 2-3 years. Projections for Ukraine should consider instability of
exports and the impact of external debt servicing expenses.

International economic risks management should be based on time-
fashioned targets and instruments. Short-term policies should be aimed at
restoring business and consumption, stabilizing the fiscal situation, companies’
financial soundness. Medium-term policy should be focused on macroeconomic
stability, external balances and sustainable economic growth.
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TPAHCO®OPMALIA IIOBE/IIHKH CIIO/KHBAYIB HA CBITOBOMY
PHHKY ITIJT BINTHBOM I'/10BAJIbHOI ITAHJTEMIT

I'opaeesa T.D.
K.€.H., IOIIeHT Kadeapu MixkHapoHoi Toprieii 1 MapkeTunry JIBH3 «KuiBcekuit
HaI[lOHAJIbHUI €KOHOMIYHMM yHiBepcuteT iMeH1 Baauma ['etbmana»

['moGanbHa eKOHOMIKA Yy IJIOMY 1 MIXKHApOIHA TOPTiBJIs, 30KpeMa, 3a3HaIH
1 IPOJIOBXKYIOTh 3a3HABATH BEJIMUYE3HUX BTPAT 1]l Yac MaHAeMii KOpOHaBIPYCHOI
1H(ekii, mo TpuBae cborojHi. Curyalis HEBU3HAYEHOCTI, B AKIA dYepe3 Iie
nepeOyBaroTh Hapasi 1 Oi3HeC, 1 KIHIEBl CMOXKHBayl y MEPEeBaXKHIM OLIBIIOCTI
KpaiH CBITY, OOTSDKYEThCS JOJATKOBO MAIHHSIM JOXOJiB, OOMEXKEHHSIMHU Yy
TPAaHCKOPJIOHHUX TIEPECYBAHHSX, CTPIMKMMHU 3MIHAMU Yy TOBapHIA 1
reorpadiyHiii CTPyKTypl MONUTY Ha CBITOBOMY pPHHKY, TpaHchopmaliero
MOBEIHKM BCIX PUHKOBUX CYO'€KTIB TOIIIO.

Ha punkax B2B 3MmeHIIeHHS AOXOAIB KOMIIaHiM, 0OOMEXEHI MOMXIMBOCTI
TPaHCTIOPTYBAHHSA, TMPOTHUBOCHIAEMIYHI 3aXOJH, IO 3HIKYIOTh BUPOOHUUIY
AKTUBHICTh KOMIIAHIN-TIOCTAYaJIbHUKIB TOLIO MPUMYIIYIOTh BUPOOHHKIB 1
MPOJIABINB 3MEHIITYBAaTH BUPOOHMYI 1 MAapKETUHTOBlI BUTPATH, IIYKATH HOBUX

MOCTAaYabHUKIB K 32 KOPJOHOM, TaK 1 y BJIACHIM KpaiHi, MPUCKOPIOBATH
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OPUMHATTSA PIIIEHb 32 YMOB, LIO IIBUIAKO 1 HemepeadavyyBaHO 3MiHIOIOTHCS.
HamionanpHi KOMMaHii OTPUMYIOTh HOBI MOXIMBOCTI JUBEpCU]IKYBaTH
OPOAYKTOBUN MOPT(HEas Yy HaMpsMKy IMIOPTO3aMIIlEeHHS Ta 3aI0BOJIbHATH
notpebu 1 IHIMKX HamioHATbHUX (ipM, 1 (imiamiB 1HO3EMHHX KOMIIAHIA Yy
HEOOXITHUX JJIS X MISITBHOCTI pecypcax.

Ha punkax B2C cnocrtepiraerbcs magiHHS KyMiBEIbHOT CHPOMOKHOCTI,
CYTTEBE 3MEHIIIEHHS TPAHCKOPIOHHOI MOO1JILHOCTI, TIEpEOPiEHTAIlIS CTIOKUBAYIB
Ha JICIIEBIN TOBAPH 1 MOCIYTH, TOBAPU Ta MOCIYTH, TTOB’s13aH1 13 30€pEKESHHSM 1
MIITPUMAHHSAM  3JI0pOB's  Ta 3abe3leueHHsAIM Oe3neku. bimbiie  yBaru
IPUALIAETHCS TOBapaMm, 110 CTBOPIOIOTH KOMGOPT Ta 3aTHUILOK Y TTOMEIIKaHHSX.
HeneBHicTh 1 HemepeadadyBaHICTh CHUTyallli TPUMYIIYIOTh CIOXKHBayiB
BIITEPMIHOBYBAaTH 3aJ0BOJICHHS TMEBHUX IMOTPeO, 10 (GopMye BIIKIAACHUI
TIOTINT.

CHigpHOIO TEHICHIIEIO U1 PUHKIB 1 IPOMUCIIOBOT, 1 CIIOXKUBYOI MPOTYKITT
€ TOCWJICHHS A1KUTaNi3a1lil TOpriBeJIbHUX OIepariii.

[MuppoBl TEXHOJIOTII AKTUBHO BUKOPUCTOBYIOTHCS KOMIIAHISIMU IS
BUBYEHHSI PUHKIB, MOLIYKY OI3HEC-ApTHEPIB, HAJIATOMKEHHS KOMYHIKaIlii 13
NOCTa4YaJbHUKAMU 1 CIIO’KMBAa4YaMH, JJIs TUIAaHYBaHHS 1 peajizallii TOproBeIbHUX
onepauid Tomo. Ilangemis KoOpoHaBipyCHOI IH(EKLIi HTpUMyCHJIa MPOBIIHI
MDKHAPO/IHI KOMITaHi1 CYTT€BO 30UIBIIUTH 1HBECTHUIIIl Y PO3BUTOK €IEKTPOHHOI
KOMEpIIli, pexiiaMmy y mpocTopi IHTepHET Ta colllalbHUX Mepexkax. 3TiTHO 3
ocranHiM 3BiToM WARC Global Advertising Trends y 2020 p. npoimHi
KOMITaHii CBITY BUTPaTATh 59 MIIpJ. JI0J. HA pEeKIaMy €JIEKTPOHHOI KOMEpIIii.
Odiky€eThCs, IO THBECTHULIIL Y 110 Cepy MO CBITY Yy IIIIOMY 3pOoCcTyTh Ha 18,3%.
Y MapKeTUHTOBIM AISUIBHOCTI KOMIIAHIM, JIAKYIOYH HU(POBUM TEXHOJIOTISAM,
3HAYHO MOCUJIUBCS NEPCOH1(DIKOBAHUM MIIX1] 10 CIIOKUBAYIB.

JimpkuTanizanis Ha pUHKax CIOXKUBYMX TOBAPIB MPOSIBISIETHCS Y MOUIYKY 1
KYIIBJIl TOBapiB 4epe3 oHjailH-Tuiar@opmu. I[lanmemiss BHKIMKajga CTpIMKe
3poctanHs  [HTepHeT-mponaxiB.  CnoxkuBaudi, Oyayuyd  OOMEKEHUMHU
MOXJIMBOCTSIMM TIEPECYBaHHS 1 JIOXOJaMH, Ie Ouablie aHbK J0 TaHJeMii,
aKTHBI3yBaJM TOKYNKU 3a JOMOMOrOI PI3HOMaHITHUX [HTEpHET-TEXHOJIOTIH,
BIJIMOBIJTHO 3pOCIIM MPOJaXl MPOAYKIII 4Yepe3 OHJaWH-Mara3uHu 1 1HII
mwiatdopmu. SICkpaBUM MIATBEPKEHHAM IHOTO (akTy € iH(opMallis 010
TEMIIIB 00CSTIB MpoAaXy KomIaHii Amazon 0e3mocepeTHh0 HAlepea0/IHI 1 i
yac ma"jaemii (puc.l).

CykyrHi 00csiTH mpoAaxy KoMmaii y npyromy kBaptaii 2020 p. (y nepioa
3arOCTPEHHsI €MiJIEMIYHOI CUTYyalii M0 BChOMY CBITY) 30uThmmiauce Ha 40%
MOPIBHSHO 3 aHAJOTIYHUM TMEpIOJOM TOMEPEIHBROTO POKY, MPOJaxi uepes
OHJIAMH-Mara3uHu 3pociu Maibke Ha 50%. B Toif ke yac nmpojax ToBapiB 4epes
TpaJMIIIiTHI Mara3uHu CyTTEBO CKOPOTHUBCS (3a pik Ha 13%). 3aranbHuil yucTU
obcsr npojaxis y Apyromy kaptaim 2020 poky gocsr 88,9 mupa. a0d., Mo €
HaMBUILMM PIBHEM 3a BCIO 1ICTOPIIO ICHYBaHHS KOMIIaHIi.
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CyKynHUI Npoaax OHNaMH-MarasnHu Peknama XmapHi TexHonorii ®i3nyHi marasmHu
AWS

O3-uit kBaptan 2019  E4-uit kBapTan 2019 B 1-uit kBapTtan 2020 B 2-uii kBapTtan 2020

Puc.1. Temnu 3poctanHs ynctoro npoaaxy Amazon no kBapranax 2019 p. ta
2020 p. o BIIHOUIEHHIO JO BIAMOBIIHUX NEPIOJIIB MOMEPEAHBOTO POKY, %o
Ixepeno: WARC Data, Global Marketing Index

[Tocunenuii mnepexin crnoxuBadiB y IHTepHeT-cepeloBUINE T Yac
NaHAeMli aKTUBI3YyBaB BIJIMNOBIJHUM YWHOM 1 MAapKETUHIOBY ISUIbHICTb
KOMMaHi# B I[bOMY cepefoBullll. Po3moaisi MapKEeTUHTOBUX OIOJKETIB MIX
KaHaJlaMu Tiepeaadi iHopmarii 6a3yeThcsi Ha OLIHII MOMYJISIPHOCTI KOKHOTO 3
HUX. MapKeTUHTOBl BUTPATH Ha MPOCYBaHHA MPOIYKIi yepe3 HudpoBi KaHAIH
(MOOLTBHI MPUCTPOI 1 CTALIOHAPHI KOMIT'IOTEpH) MOCTIHHO 3pOCTaloTh (puc.2).
HaromicTs Tpaauiiiini kanaau nepeaadi iHdGopMaliii MaroTh BiJI'€MHI TOKa3HUKHU
TUHAMIKH.
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Puc. 2. 3pocTanHs 1 majiiHHS CBITOBUX MAapKETUHIOBUX BUTpAT 3a 4 micsii 2020
p. TI0 BiJTHOIICHHIO J0 TTeBHOTO 6azoBoro nepiony (%)
Jxepeno: WARC Data, Global Marketing Index
Factum Group Ukraine Ta Bceeykpainceka Pexmamua Koaniris

npoanamizyBanu, sk COVID-19 BoamHyB Ha MapKeTHHTOBY [ISIBHICTD
YKpaiHCHKUX MPOBITHUX KOMMaHii. Byo BuiIeHO HACTYHI TPEHIH:

- CKOPOYCHHS, ONTHUMI3allis Ta MEPEepOo3NOJLT MAPKETUHTOBUX OFO/KETIB
(mume 20% omuTaHMX KEPIBHUKIB KOMIMAHIM BiI3HAYUIU 30UIBIICHHS
MapKETHUHTOBUX BUTPAT);
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- TOTaJIbHA  JIJUKUTami3alis  (MepeopieHTallisi Ha 1HTEpHET-peKiamy,
CJIEKTPOHHY KOMEPITit0, OHJIAH-CEPBICH, OHJIAWH JOCIHIKEHHS, €JICKTPOHHHMA
JIOKyMEHTOOOIT, OHJIAH-KOMYHIKaIIii TOIIO);

- IOCWJICHHS TMepcoHidikaIlli MapKeTUHTOBOTO BIUIMBY (Yepe3 HOBI TOBapH,
KOMYHIKaIIii TOIIO);

- MPUCKOPEHHS TPUAHATTS MApKETHHTOBUX pIMIEHbh 1 3aCTOCYBaHHS
KpEaTUBHUX IIJAXOMIB (aKTHBI3allld MapKETHMHTOBOI pOOOTH, TMeEpexii Ha
CUTyaTUBHHUI MapKETHHT, IHHOBAIIIT TOIIO).
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The modern world and economic system are quite volatile and
dynamically turbulent, while the COVID-19 pandemic has pointed to the
instability of both economic ties (manufacturing, logistics, and small business)
and the system of international economic relations in general. One of the most
significant losses during the COVID-19 pandemic was the global labor market.

The world of work has been deeply affected by the global virus
pandemic. In addition to threatening the health of the population, economic and
social disruptions threaten the long-term existence and well-being of millions of
people.

The COVID-19 crisis is affecting both supply and demand in the labor
market and has serious implications for full employment and decent work. In
particular, the crisis is pushing many families into poverty and increasing
existing inequality

Addressing the economic, employment and social consequences of this
crisis requires a reasonable distribution of government policies. First, immediate
stimulus packages are needed to strengthen the health sector, while mitigating
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